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About Me

UX/UI Designer - Remote (New York, USA) | Oct 2021 – Present

Key Achievements:

Lead design for SaaS platforms, enterprise apps, and customer-facing digital products. Work includes UI 
modernization, design system creation, interactive dashboards, and multimedia content.

Blue Fountain MediaSenior Designer - Remote (New York, USA) | March 2013 – July 2021 

Helped reduce onboarding friction by redesigning a client-facing dashboard, resulting in a 30% increase in task completion 
during usability testing

Designed a modular SaaS UI that improved development handoff and accelerated time-to-market for a major enterprise client

Collaborated on localization-ready UI templates that supported over 25 languages across international product deployments

Designed websites, responsive UI, banners, and videos for local agencies and clients
Developed branding materials including brochures, flyers, and presentations
Maintained strong client relationships and adhered to brand standards

ARC Worldwide Art Director - Lisbon, Portugal | Jun 2008 – Mar 2013

Led design on interactive web experiences, mobile apps, and marketing assets
Worked closely with developers and cross-functional teams to meet deadlines
Produced video content and digital animations for client campaigns

Education

Experience

Studied graphic design, branding, advertising, typography, digital media, user empathy, and design software tools.

Graduation in Communication Design University of Algarve – Portugal | 1998 – 2021

Interactive Designer

Designed promotional games, landing pages, and marketing campaigns for clients like MSN
Contributed to redesigning Intel.com and updating its design guidelines

MRM McCann - London, UK | Mar 2008 – Jun 2008 

Visual Designer

Developed websites and interactive kiosks for tourism and real estate clients
Designed print collateral: brochures, flyers, ads, stationery, and logos

Pupula Corporate Solutions - Portugal | Mar 2002 – Feb 2006

I’m a UX/UI and Visual Designer with 20+ years of international experience across agencies, product teams, and
freelance work. My focus is on crafting digital products, interfaces, and brand systems that are visually refined,
user-friendly, and adaptable across platforms.

I’ve collaborated with global teams in Portugal, the UK, and the US, delivering design for SaaS platforms, dashboards, 
responsive websites, branding, and motion graphics. My work combines strong visual storytelling with clean UI and design 
systems that scale.



Worked with Bedrosians’ UX team to design the website’s UI, while 
also helping define user personas, content priorities, and the visual 
impact needed for strong product storytelling, along with creating 
supporting social media graphics.

Bedrosians Tile & Stone – Website & Social

Key responsibilities included: 

• Designed homepage layouts, collection pages, category grids, 
and mobile variations

• Helped identify priority content based on persona behavior

• Designed social media campaigns and marketing graphics

• Ensured all layouts were responsive and photography-centric



Overview Bedrosians Tile & Stone is one of the leading tile and stone distributors in the United States, offering premium materials 
used in residential, commercial, and architectural projects. The brand needed a refreshed digital presence that balanced 
visual beauty, product clarity, and intuitive navigation across its e-commerce platform, mobile experience, and social 
media content.

The Challenge Bedrosians’ existing digital presence needed to better communicate two essential brand pillars:

• Showcase stunning stone, tile, and slab materials with emotional appeal and strong photography.

• Help designers, homeowners, builders, and contractors quickly find specs, categories, and relevant product details.

The challenge was to merge these into a single, cohesive design system capable of supporting:

• Highly visual product storytelling

• Clear e-commerce navigation

• Strong mobile responsiveness

• Consistent branding across social media

Project Goals Business Goals: 

• Strengthen the visual consistency of the brand across platforms

• Increase user engagement and product discovery

• Elevate the digital presence to reflect the premium nature of the products

User Goals: 

• Facilitate quick navigation to relevant tiles, stones, and slab product lines

• Provide intuitive access to product details, finishes, sizes, and application photos

• Deliver a visually inspiring experience for designers and homeowners

Design Goals: 

• Develop a clean, photography-driven layout

• Use grid systems to support clarity and easy scanning

• Balance information density with luxury aesthetics

• Create cohesive visual language for website + social platforms



Bedrosians Tile & Stone Homepage



Design Thinking 
& Process

Discovery phase included:

• Audit of Bedrosians’ existing online experience

• Review of analytics and persona information

• Analysis of competitor brands in the tile/stone market

• Identification of critical user expectations: clarity, inspiration, simplicity

• Study of high-quality interior photography from the brand

We distilled the core design needs into:

• Clarity: Product categories and specs must be easy to navigate

• Aesthetic Quality: Materials should be showcased in a premium, editorial manner

• Hierarchy: The layout must guide users from inspiration → details → purchase

• Flexibility: The system must support different product types and seasonal collections

Multiple visual approaches were explored to determine how best to balance:

• strong photography

• light minimal layouts

• brand consistency

• product categorization

• scannable grids

The designs were reviewed together with the UX team and stakeholders:

• Adjusted photography cropping to better highlight textures

• Refined spacing and composition for premium tone

• Improved visibility of CTAs and navigation elements

• Balanced aesthetic with usability

Final deliverables covered:

• Website homepage concepts (multiple variations)

• Category structures and product-first UI components

• Responsive layouts for desktop, tablet, and mobile

• Social media templates for campaigns and product highlights

• Design system covering typography, color usage, photography guidelines and spacing + grid rules

Discover

Define

Ideate

Test

Deliver



Bedrosians Tile & Stone Category page



Bedrosians Tile & Stone Social Media



DoubleLine, a leading company in the financial sector, sought 
to update its digital presence to better reflect its market 
authority and improve its users' experience. I was responsible for 
the exploratory design and final UI, also collaborating on the UX 
phase and the strategic definition of the new visual concept.

DoubleLine - Finance  Website

Key responsibilities: 

• Led the art direction and visual exploration

• Developed a scalable design system rooted in 
the brand’s geometry

• Design the homepage, interior pages and 
mobile experience



The previous website didn’t reflect the credibility or sophistication expected from a top-tier 
financial firm. Key issues included: 

• Outdated visual design, disconnected from the brand identity

• Weak hierarchy and limited structure for dense content

• Poor mobile experience

• Rigid, static layout

• “Insights” page difficult to browse

• Inconsistent use of color and graphic elements

The challenge: create a modern, clear and trustworthy experience aligned with the 
premium nature of the DoubleLine brand.

Business Goals: 

• Strengthen brand authority and credibility

• Communicate trust, expertise and stability

• Elevate the digital presence to a premium level

User Goals: 

• Improve navigation clarity and content discoverability

• Increase readability and reduce visual noise

• Make important information easier and faster to find

Design Goals: 

• Reinterpret the brand’s core visual DNA (inspired by Piet Mondrian)

• Build a cohesive system: strong geometry, lines, squares, blue as primary color

• Deliver a modern and energetic aesthetic without losing seriousness

• Explore two distinct concepts for client validation

The Challenge

Project Goals



DoubleLine Mobile view



Design Thinking 
& Process

Discovery phase included:

• Audit of the existing website and user pain points

• Analysis of device usage

• Competitive analysis of financial sector websites

• Review of brand identity and visual assets

• Brand inspiration: DoubleLine’s logo is based on Piet Mondrian (geometry, lines, abstraction)

Discover

Define

Ideate

Test

Deliver Final deliverables covered:

• Homepage

• Interior page redesign

• Mobile experience

• Design system

• Guidelines for transitions, interactions, and future scalability

Internal reviews with UX, PM, and stakeholders

• Adjustments made to the balance of lines, spacing and proportions

• Simplification of visual elements

• Refinements to keep the brand DNA strong but not overwhelming

Several visual experimentations were explored, guided by DoubleLine’s brand identity and inspired by the 

geometric language of Piet Mondrian. The explorations focused on balancing clarity and sophistication 

through structured grids, clean typography, deliberate use of color, and geometry. Across these iterations, 

the goal was to create a modern, trustworthy and content-focused visual direction that elevated the digital 

presence while remaining flexible for future growth.

Key needs identified:

• Stronger hierarchy and content structure

• A flexible layout suitable for text-heavy Insights content

• Visual language directly derived from the brand

• A balance between modernity and high-end institutional tone



DoubleLine Insights page   



DoubleLine Teams page   



Impact: the redesign delivered: 

• A much more modern and premium visual identity
• A flexible structure for content-heavy pages
• Stronger clarity, hierarchy, and readability
• A responsive and consistent experience across devices
• A scalable design system rooted in the brand’s geometry
• A digital presence worthy of a leading financial brand



Workfront – Website Design Ecosystem

Built a modular design system with flexible 
content blocks, selected warm, energetic 
imagery, and established a clear hierarchy 
through consistent typography.



Workfront Interior Pages



Workfront Responsive Design



Workfront Product Pages



Pitaya.ai



Pitaya.ai Platform Design



Pitaya.ai Platform Designs



Pitaya.ai Website Design



Pitaya.ai Website Design



Art direction, UX/UI mockups, visual system for 
multi-lingual site, interactive elements, animations, 
and product demo videos.  Implemented a flexible 
visual system aligned with brand guidelines, crafted 
interactive demos and infographics, and designed 
an interface that prioritizes self-guided exploration 
through videos, tours, and proof points.

Avetta – Corporate Website Redesign



Avetta Responsive Design



Avetta Mobile Design



Avetta Locations interactive page



Avetta Interior pages



Luxury Marketing Council – Website Redesign

Crafted an elegant, immersive dark theme complemented 
by bold, high-quality visuals to reflect the brand’s 
signature style. Designed deep-scroll layouts for smooth 
content flow and integrated subtle animations to add 
refinement and interactivity. Delivered a user-friendly, 
conversion-oriented interface that balances luxury 
aesthetics with intuitive navigation



Luxury Marketing Council Homepage



Luxury Marketing Council Homepage



Luxury Marketing Council Events 



Luxury Marketing Council Stats



Open to collaborating with forward-thinking teams and agencies.
Let’s connect and create great work together.

Thank You


